A-Z PRESENTS

An out of this
advertising campaign

“SEEK Your Place.”
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The Problem

Audience

Want to secure APAC

voice by reaching

GenZ kf : iAriti
en £ workrorce - Career Priorities

- Relationship to Technology
- Ethical Principles

- Skeptical and Uncertain
...leads to...



Gen Z are
Feeling Out of

Place.







SEEK Your Place

30s Video

[[ Click Here ]]



https://www.youtube.com/watch?v=1-31PcE_YZ0

Various fun settings.

16:9 for digital
display and
billboard.







Various fun settings.

9:16 for
Metrolite
and
mobile.




TikTok LINK

https://you- .
tube.com/ SOC | al
shorts/t5Pdb- o
3FRWNk Y ed re

AV [

(Insta / TikTok)
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v Alien? Seek Your Place

Social

Media
Filter

(Insta / TikTok)




Other Executions
Aliens in the City

SEEK has the
tools to help

you find a

place that |
fits you | ‘

Sending out actors in SEEK Alien |deally we’d see some news or other
costumes across various cities before  earned media wondering
the launch of the main campaign to “What’s with all the Aliens in

generate buzz and discussion. [place]?”



[imeline & Budget

Geurilla
“Aliens in
the City”

$6000

TikTok Ad Lyplele

Instagram
Filter

$7200

Billboards $9000

$40,000

Metrolites




Thank You




